
J. A. TITOVA 

Ivanovo State University 

School of Economics 

1
st
 year Master in Economics and Industry-based Market 

 

 

ANALYSIS OF THE STATE AND PROSPECTS OF THE EVENT-SERVICES 

MARKET 

 

This study is devoted to the analysis of the state and prospects of the Event-

services market. 

The relevance of the study is emphasized by the increasing importance and 

demand for Event-services among the population. 

 

The Event market penetrates the 

business sphere. 

 

Event-market is a set of provision of 

one type of services and sub-institutions, 

covering the whole sphere of organization 

of events dedicated to any event, and aimed 

either at obtaining positive emotions or 

increasing profit (PR-companies). 

 

 

We offer a new classification of events and additional Event-services in the 

industry. 

 

The proposed classification of activities allows making choice more quickly 

for organizers and customers. Information is relevant for companies that have 

recently appeared on the market. Agencies are inventing new ways to achieve 

customer goals expanding the scope of additional services. In the future, the 



classification will expand due to the rapid pace of technology development and 

increasingly applied marketing strategies. 

 

 
Thus, by increasing the number of events and expanding the scope of 

additional services, the Event-services market will continue to develop successfully. 

External and internal market indicators will contribute to this. 


